
217

 

dr.eabdoh@gmail.com

 

   

  
           .  
           

       

           

       

           

 -    
          

       Gretzel et al., 2022 

           

         
 (  

 
 



218

 
          

 
Abstract  

This study aims to analyze and evaluate the " Ruh Al 
Madinah " platform as a leading model for digital tourism in Medina, 
measuring its effectiveness in enhancing the visitor experience and 
providing integrated digital services that meet users' needs and 
desires. The study relied on a field survey method to identify and 
evaluate the services provided through the platform and analyzed the 
content to compare it with several global tourism platforms. It also 
adopted a participant observation method to document the user 
experience and analyze the interactive interface and technical 
functions during actual use. The results indicated that the platform 
features an easy-to-use interactive interface in multiple languages, as 
well as accurate and up-to-date information about religious and 
historical landmarks. It also offers integrated services for booking 
hotels and tourist tours, in addition to detailed information about 
transportation and service facilities. The visitor experience is 
enhanced by interactive maps and 360-degree virtual tours, which 
contribute to enhancing users' historical and cultural knowledge. This 
study concludes that the " Ruh Al Madinah " platform represents a 
successful model for digitizing tourism services, as it provides an 
integrated interactive experience and aligns with the requirements of 
the digital transformation journey. This study also highlights these 
digital platforms as strategic tools that align with and support the 
goals of Saudi Vision 2030, enhancing national cultural identity 
while ensuring a smart and sustainable tourism experience  
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