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One of the most prominent goals of Saudi Vision 2030
is to reduce dependence on oil as the primary source of
revenue and to move towards a diversified and sustainable
economy. To achieve this, the arts have been included among
the initiatives that contribute to stimulating the economy
through exhibitions, auctions, investment in artworks, and
related creative industries, as they are considered fields
capable of contributing to the gross domestic product and
generating new job opportunities. Accordingly, this study
aimed to examine the role of visual arts marketing entities in
diversifying sources of income in the Kingdom of Saudi Arabia
from the perspectives of experts in the field. The sample
consisted of 412 participants who are experts in the field of
visual arts, including university professors, practicing artists,
critics, and curators. The study adopted a descriptive survey
methodology and employed a questionnaire composed of
10 main dimensions and 54 items. The results revealed that
marketing entities play a pivotal role in supporting the creative
economy and achieving economic diversification within the
framework of Saudi Vision 2030, as expert evaluations were
found to be high and statistically significant. The findings
indicated that museums, festivals, exhibitions, and social
media platforms represent the most effective channels for
strengthening the connection between art and the economy,
while the education sector contributes to preparing qualified
national talent. Furthermore, public and private institutions
were found to support an enabling regulatory and investment
environment. The results also showed statistically significant
differences among expert groups, with university professors
providing the highest evaluations, followed by art critics and
practicing artists, reflecting variations in their perceptions
of the impact of these entities. The study recommended
establishing a unified digital platform for marketing artworks,
creating a Supreme Council for Cultural and Artistic
Marketing, leveraging social media platforms and artificial
intelligence technologies in marketing, providing financial
and technical support to museums, exhibitions, and festivals,
transforming retail stores into smart outlets for selling
artworks, and establishing a digital exchange platform for
artwork ownership trading.
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ady i) -ibagll alaill §all gl gu 4oy Lao ., adll ;dllg,agaa iy daag
-0 agwi 3] (salnidvlg aldill y peill Glgal jyif ¢ o diall ajleall 2 aig (2021
Jrivig (2016 2a0g aligdl) polll aypadl diggll jujaig alaaall plplg alpaall Jalii
(iidallg ¢ raigall plol Jlacll ppal alaio Jiai ajlaall of G (2021) -arall
-a &palaall alullaall jii 09 jg-gaall -cg -0 2jig auiall a4jall o jjailao
Sptlag syt il o (Ajlas wily Gl dsejall G liy diaga wll dupall d Alaall
(2025 52 olall) y aloall sagawll all dyga jlii] -6 cragul il ,-dill -all
dlal caal ill d yiall Alilaygall o thii alj 1ao LAl 2 dage wll ag iril a4
-(ghliall calivo 4 plai - ill- aluledll aa ga jlaiiwlg alywdl gaal @il w]
6alyj JALa o -ibagll slaisll hy diii -6 agwig Lilgag Lilao ljggaa chdi wi
alydlill 2 ia (5lg (2023 «ca yiall) d alaill alaiiall Le o liallg Galwll Glaiyl
U0 jjau Lo gag .addll alaiiall -Le JuaVl dalyjg auilpdull dgall glaifl Gl anleudl
-1 2gg2ll Jol4i (2018) cayp vl 2 8lg (2018, Lall) Laall (gl a giall jgan
Lislnidlg Lilai d Alaall gégo (o jjoi doghio cliy -6 dalywll diag argyill aiia
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agiall Jlacll gage (-aljbiljga dylaill aMaall crali pilioll (Gigauill Glw ,-ag
dylaillg & loall @ ardll jjos Lo aljiall o tolnillg GLII alaiio ¢ aa lgéig wig
jLaii d.gian d oyd J-oni dléiwo dalaidl daagh s il Jaall Gl phifg o iiall
Salg ailaaallg aluwll:Jiodyalo palic 4o OG-41y SJaill Jaolla dyalall ailigho
il daowllg el aall go alavallg jualill Gag ,auwlg s laill Glgialls dgioo
Ojago dwlya agldil Las (2022 ,é upall @ digildll @iiaall) dclinll @ talall (g dag
Jlacll g i -6 & anatallayyhill Jlaall of -l (Mohd Zaine et al. 2023) ¢y iylg
ot Jog ddla o aliailal dpalaall ygiall Gigui - Liudjljgao 1 af aidll
J9-gaally giliall iy -6 J-clall Lajga (-l ddlear] ,ugyillg Salaiayl g uilal
(Lidallg

cribio Al Gugauill byl -6 Lijan Vg cuianl 2 da G claiaVl Jalgill Jilug Lol
J93 vlaiall aa gl atalg &jiilio jggasll go Jclaillg pgllacy aigyill o Gilial
(5)lgLoasi o aa ¢ jglai g o anals alpalll salayadiadldill Jia i dalcl ,-a
JlacVl oy e palug (2025 lgh i) 2023 ple o Lialle ki pasiwo aljlilo
otilial alagl gaye 6 Jlall ga Lab iall egll it -6 Jilwgll a2 pic d il
(2023 ,Juaall) Lilgag Lilao (yall dilho o jjaiLao agall (g wiho (-6 gudgaw
o-igall Guguwill -a aylela p 16Ul dl gl -igpialVl aypll - Jlaall ,ag
gtan dalio gy jaiwog §jga yaaal g iy aill (Jlacll Jlaj po Jalgill
al\la 0 har -lindi ($¢ia0 (o apdags Lal lf ki pliilg & G2y dajlgll Gl wlpall
<) alaiall yyc doypull Glide i call Ay spiadiallg gl ¢y adgigo alale el
(Skourou & Spiliotopoulos 2024) Guglgigigilit wg gjga w @ wlja Cangl Lab (2018
-0 Hibl Jadr &l Ldwani Gugwill Glgal y 181 -0 2 af (-igyialyl a gl ¢
JLid Las dlywgll aaa pie albpidl g o Jnlgillg gagpall -ali (algiwall o 707
criyLab adigaliy Gadl gyl Al pilii dily il p giljlya of G| agio 597 gai
Jeclaill jrani aljili i3 Joolall Jiay igpialyl agpll spadl aanill o dwljall
alal igyialyl aypll Joy Lao aaag aill (sgiaall dyaalljglaio il 6 3lailg
wahgi pilo io-ayidll Jlacll Gigwi Jlao -a clla (-a Las- allod dudigwi
dngjao ddyphy dpigall qgliallg daabll dypadl p aliall

(17.08) gi 2021 cilayro Craly dun Garuo y i 1qai dial alaliall Gguw ag i 2 dg
(3%) -0 (Gg—ull @ paloall  all & A &Gj adg,2020 ¢ (60%) Galujs /jVga jlilo
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Ggull juiiyag juaguw a3 mig (2022 ,aagpl d 1ao) 2021 plc (20%) (I 2000 plc
gaq -iaaljo Jql dalaill é)ljg cLdlinl diaga wll & yjall d Alaall -ag (49%) drui
draylai dljalio -6 daalwog ol palllaea juiuwyh g o gglailly «alill ;alk
jae agagowll Jlaclll ,igyial) aljo Jgl dAlaall Ciiiiin Lab (2019 cay i) d dlaig
(2021 o g¥l Gpaiall) alle jggaal pgllacl e iliall alil Lo «ajf -clgl d mio
dngiall

Jomall:,a dliniall ool cdla al (G dnil Gaaiall angll 2 giall paiwl i
jalao pugii -6 dyall ggiall a6guiall ilgall jga Jgo dduda aililug dloglao (L
O-le 2 aiay GAll agiall gga clpiall p i d gag (o diagawll dyjall G blaall Jaall
Lia4 gl et Ifuailgic polg La1a Ling dpalhll ca g pigig g élgll duwlj

jewnor ubisaq pue Wy Ipnes
”hfu—Elzi'i:_:_
||.55|i.|!'—l

- -" JI “---

aiill le apil dgjao (Apar Gk sl i gf Jolall gag :Jaiuwall jraiall
dupadl ggiall daguiall dlgall y-a JHialg

JHaiallg Lgile Jéiwall praiall Guhi pil Guldy il aadiill gag :gilill jiaiall
<lpall phidgag go -ibgl Jaall gygii -4
dayll digeg paiza

lia Sl o oghl fun diall duyill Jlao -6 dlpall dals o gghis: gainall
o Gy

Ograsalall

09 laall giliall

ogaidll /guiall alaill

adg (convenience sample) dpuuall divall @ djpby dwljall dire jlial o :diall
8l Gl gyl Jgngll oo lii il éuadl dayn g oo 1Bl il gl laa sl Lo
pd clA Gudnilg.a alhill a 1dg digpally awii d dypbg uh)litall o haoaac
alily poq alil Lao «,claiaVl J-algill il cgarog Jilug ca Livo pyc dilgiwdl p i
«angoull dupall a4laall Jala daaoio gdlgo (o LAjlito (412) (0 digho disc (40
alily y1aqi a6 ag wilo g ag.éd1all allao (o da wigd cgao & isall Cila i
awljall laal pcaid cgiio
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412 = ¢ guiall ldag Gl die gyjgi (1) Jgaa

aygiall il 220l ouiall
41.02% 243 443
58.98% 169 ol

412 = ( yaall ldag il dige gajgi (2) Jgaa

dygiall drudill 220l Jaall
4.61% 19 25 (o Jal
22.82% 94 34 125 4o
31.80% 131 44 L1135 ;o
40.78% 168 54 ] 45 ;o

0% 0 55 ¢y yiAl

412 = ¢y Louloill sgiwall ldag dayll die gyjgi (3) Jgaa

dygiall dpuill 2nall ooadloill (sgiwall
4.61% 19 Jal gl sgili
13.59% 56 g jgllay
18.20% 75 pinalo
63.59% 262 aljgi4ba

412 = ¢ dpall algiwd ldag Gl dise grjgi (4) Jgaa
dugiall dpuill 22l dpall cilgi
0% 0 5 ;o Jal

18.20% 75 10 LI 5 o
22.82% 94 15,11 10 ;4o
63.59% 234 15 (o yial
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412 = ; aigall ldag dall dise qujgi (5) Jgaa
aygiall dpuill aaall digall
50% 206 a0l Al

36.41% 150 i jlao lia

13.59% 56 Lid pid /adli

Sl dlal

-8 dypall g iall adguall Algall jga Jga elptall el g aal dilii wl éall 3 cf
o€ wiug duljall Gla al (G d Loy dinga wll d ppall @ 4laall J4all jalaa ggii
paai uilg Lajglhog dwijall dauh g o Galg Loy aljluall & arn 2 dg lgivglwi
ayllill @_adlgall ailaja G-aq aigall alyal ablaiwl gulydl wlasll ap oyl gul o
(Lé\n| (g algl V ,(§clgl U ,aylao (G algl ,aa iy G calql)
Sl dilelyal

alill alghall gliil ai éoll Ayaiil

242309 dlih can gr (@bl aluwljallg (s baill L) éoadl alyal ) ggapl -

il agaag alalhnall ca yeig airaalg adlaalg  Jall éadl dla o

diyallg gairallg . dadl agio ayaai -

ailiiw\l ,é Jiniig duwliall &l alal jlial -

ogiall d6guall Gilgalliga Jaiuo j1aio (-6 Crliai ill Sl Gl o ayai -

dngaulldyjolldblaall JAall jalno pgii:ga pili piaiog dyadll

aiya cladl o0 (7) panacg- (1abaall o d cgaro Le dibiwl oy c o
aladyyiunl] el 1ag ~ayaga wll Alaolall oo dgiall & yyill -6 ¢yaniiall gu il
aojilll clyaoill eyl p (gahaall Lalal (il alaljidvlg allaaill  Lc 2lig ,agil
(54) (0 ailgill Lgijgn -6 Qiliwl Crighi dun i tabaall G ulle Lgile (Gail il
Gy jglao (10) Ciai ajadiidcpa éjlic

tabaall algiagi wuwn édiliwyl Jyaai

bliijl J olad Cioari ulg (lb)liite 40) dcMini wl d@ e (, lc ailiw)l G uhi
il ghlg dulalldajall djle Jb by pi da -3l GVl gulidl (g
-0 -l (sgiawo 2 ic) aljliall g 1aaldugd dyilan] @ 1Va (2) ad) Jgaall daagall
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elpall bt wl g pla wilg g dipo G-ilis Gao G iy Lao (0.05
el Jaraall gli & Lall aluigyh Joolas plaaiwl dibiwMl Gl o (Ganill ai
Ot pudll CoaglyiLab @il daylle daydgigog jlino (-Lala (Gludl G Le Jay Lo (0.974)
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{0.70) Jgrdall 2 all ¢ijglaiLgaraag ,alaliall (0.954)g & raghall cilwiigall (0.881)
u-le Jgmalldyilaol 2 4Gy Lao pigh dlalao plari wly apaaill alyd jlaial adel 1abs
dilma)l d ojall (Le Lgayaig aliludl g aag doadl dive (Lo qibiwl g yjgi
il alpai wilg lgiddidliog piliill Jlaig SPSS
aliillg (Gaall (6) Jgaa
alyall blijyl Jolas | Lall Aligys Jolad djuall ad) /jgaall
928 puloill
0.000 .880** 1
0.000 760** 2
0.000 700** 3
0.001 665%F 4
0.000 .818** 5
881 drogaall luugall
0.000 750%* 1
0.000 683%* 2
0.001 665 3
0.001 677%* 4
0.033 546* 5
0.000 801** 6
906 anlall aluwgall
0.000 806™* 1
0.000 745%* 2
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alyall bl Jols Lall Aliigys Jolad djuall pd /jgaall o
0.000 779%* 3 % &
A
0.000 803** 4 2 Ul
@ -0
0.000 787%* 5 ‘% “E;
g
0.007 554%% 6 3 E
901 caaliall
0.008 552%% 1
0.000 727*%* 2
0.001 643%* 3
0.006 563** 4
0.014 515% 5
910 AJlaall
0.000 770%* 1
0.001 663** 2
0.001 678%* 3
0.000 759** 4
0.000 818** 5
927 aililaygall
0.002 617%* 1
0.000 682%* 2
0.000 .690** 3
0.001 669** 4
0.005 579%* 5
947 dylaill cMaall
0.001 646%* 1
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_ alyall bl Jolab lall Aliigya Jolob djuall pdy/jgaall
E % 0.013 519* 2
b k=
u—_"‘ii & 0.000 723%* 3
iz
g« 0.000 709** 4
3 0.000 796** 5
.920 chn_b__\ll Jalgill alnio
0.002 627** 1
0.01 531% 2
0.003 596** 3
0.000 715%* 4
0.000 726** 5
918 OAgHA Ul Al
0.017 503* 1
0.003 597** 2
0.006 564** 3
0.006 563** 4
0.003 597** 5
0.001 648 6
954 ilaljall
0.006 565** 1
0.017 505* 2
0.001 668** 3
0.001 640%* 4
0.004 589** 5
0.000 697** 6

02026 guigs 1 22all,6 alaall aranillg ¢yall diagawll dlaall
Saudi Art and Design Journal Vol.6 NO.1 June (2026)




The Role of Visual Arts Marketing Entities in Diversifying Jaall pugii 6 ayadll giall daguiall Glgall jga

National Income: Field Experts Perspectives Jhall La dlpall phidgag o Lihbgll
~
alyal bl Jolad | lall Aligys Jolad | &jlall pd) /jgaall .
974 plall hugiall % it
lpidiéliog QiLiil % UJE{,—_.
il jglaal drdagll Clelaayl gl é %

wdlpaidlg bl hwgiallg dagiall couillg bl Al aluoy Gl éadl pla
-6 ayadl ggiall 44g wall algall jga ailiiwl Le diall alpal ablaiwy S jlaall
il Lak dlpiall y i d gag (o dagowll d ypoll @ Alaall Jaall jalao gygii

(Education) aylaill jgao0

L0 dypadl ggiall a6guall dlgall saals aulaill jga i (7) pd) Jgaall g0 aai
agli dun tha Jle elpiall p i d gag o dngawll dujall dhlaall Jaall jalao gigii
o9 auai G Lels (2) oy ajluall (0.59 (S luao calyailg 459 ulwa hwgio) o u
audi Jala (4) ad)ajliall (0.85 (5)luao cdlyailg 418 iluwa ki wgio)

awljall alal (e dioll dlaiw dy)jlaall alalaivlg dulwall alhuwgiall (7) Jgaa

(plaill jg20)

. Gauiy Lg.rlllqi @ﬂlq[ o Lg_dlgi Vo Jaauin (g.dlgi Y )
calpill pod)

pusdil Hugiall agat | B
ihaal cpannil| AT e ity il fap il lyaii{arul] fyai|apwil| Azl ajbal

Silaniwl

o

Jho 4
Jle oa pgial
| 059 | 459 |64%|262|32% | 130 | 5% | 20 | 0% | 0 | 0% | ©

144 ilaiul
wdiliagll
dayaall
ahyiall
Jaa
ogiall
ayall
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) Gaudy galgl | Galgl EYEYS Galgl V laaudy Galgl \J
| alaivl . ad) |
pudill | hugiall ajlall < sl iyl
Gllaal g il il cpuns il | A |yl i apill] lyaill |y il a5l e

Saudi Art and Design Journal

et

Jle (eauallg
g 0.73 4.36 50% | 206 | 36% | 150 | 14% | 56 | 0% 0 0% 0 5 2
144 Lo dpgall

aMlall

acluy lay
dalij le

Jlacl

Jle alac| ,a
g 0.78 432 | 50% | 206 | 32% | 130 | 18% | 76 | 0% 0 0% 0 )
131 piliall
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) Gaudy galgl | Galgl EYEYS Galgl V laaudy Galgl \J
| alaivl . ad) |
pudill | hugiall djlall Lol iyl
Gllaal g il il cpuns il | A |yl i apill] lyaill |y il a5l e
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Jle | 091 418 | 45% | 187 | 32% | 131 | 18% | 76 | 4% | 18 | 0% 0 dalivall 1 4

il

Aguu
ogiall
dypall

2l o

Jlaci

ch 0.85 4.18 41% | 168 | 41% | 168 | 14% | 57 | 5% 19 0% 0 4 5
SGiuo
uodle

olaiyl
oudlii
agallall

(Governmental Institutions) éroghall Glwwgall jgao

(s2alh droghall dluwwgall j9a jgao aljlal angll Julaill(8) adj Jgaall aags
daga il d yyall d Alaall Jaall jalao gagii -6 dypadl ggiall 463 wall Glgall
walpailg 450 ulwa bwgio) gu elpall g i aglyi donodle dlpuall p i d gag o
Lo (dlpailg 3.95 Gilua hugio) ¢ ug . andi -Lels (6) ad) éjluall (0.86 (jliao
i Jdla (3) aay ajluall (0.95
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droghall alunngall jgao aljual (yangll Julaill (8) Jgaa

alpil Gauiy Lg.dlgi @.dlg] aylho @.dlgi Vo |Gauiy Lg.tfllgi iy A
auaill hugiall &jlual iyl
SJoall avoill) Jlpaill| apacill| iaill|acaill] jpaill |aill] fpaill|dowill| Al jlall

|-||r|l—|i|-Ig 7
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Je
g 0.86 450 | 68% | 281 | 18% | 75 | 9% | 37 | 5% | 19 | 0% 0

Jle clpag
- 0.59 441 | 45% | 187 | 50% | 206 | 5% 19 0% 0 0% 0 5 2

Jle | 104 414 | 50% | 206 | 23% | 94 | 18% | 75 | 9% | 37 | 0% 0 | Heaall] 1 3

alyladll

Geguuil
Agllacl
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alpaill Gauiy lgl_nillqi (_Lj.dlgi ulo (_tj.c'llgi Vo |dauin dj.dlgi Y pad)
pusall buugial 6 laall il
SJloall il ATl | araill| Al dvaill| Aaill | dvaill) Jpaill|daraill| jlpaill jlall

palud
Glurwgall

Jle | 092 | 409 | 41% | 168 | 32% | 131 | 23% | 94 | 5% | 19 | 0% | 0 |olul,a| 2 | 4
Joc aya
Jho L4
.ggiall
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ailjaleall
doadall
clutugall
droghall
Jie | 102 | 400 | 41% | 169 | 27% | 112 | 23% | 94 | 9% | 37 | 0% | © 4| s

ot

aVlho

dle | 0.95 395 |36% | 150 | 27% | 112 | 32% | 131 | 5% | 19 | 0% 0 3 6

(Private Institutions) éalall dluwwgall jgao
Sals aalall aluwwdall jga jgao aljlial angll J1haill (9) ady Jgaall pag
(-0 duaga ull auyalla alaall Jaall jalao pugii ,-d dupaul ggidll a6gwall cilgal

ol hugio) i G-Lel L (6) pdj ajluall colan G dle dlpiall i d gag
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4.09 lwa h ugio) pydi Jal Lc (2) pdj djluallg (0.60 S Jtoo wdlpailg 4.50
(111 5 jlwao dlpailg

daalall dluwgall jgao aljial angll Julaill (9) Jgaa
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Gauiy (Galgl Galgl o Galgl ' aaudiy Galgl U ad)
ihugiall ajlall 3 iyl
il it it At | a it A | il A |awil] At 4)Lall

il
5 Jlaall

':!"'—'i[lg i

Aaguy
Alall glnall
%L_: 0.60 450 | 54% | 224 | 41% | 169 | 5% 19 0% 0 0% 0 cliidl (,lc 6 1
o4 Jlacl
agdll aalyj
Ayl

dlpaigall
alhdiwlg

Lc
LfJ 066 | 436 |46% | 188 | 45% | 187 | 9% | 37 | 0% 0 0% 0 clpag 5 2

133

dVho aia
o4 Jlaiiw Ml
Jadiual

Aguui
aljaleal
(0 doldall
alutgall
Jle | 0.85 418 | 46% | 188 | 27% | 112 | 27% | 112 | 0% 0 0% 0 U_acu:lb_ll 4 3
’ ol
avlao 4
ogiall
Ayl
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il Gaudy (Galgl Galgl o Galgl Y |aady Gelgl U 5
ol aal | 5%
Sl Gpoill] pailldrwill| jlpaill|dill] jlAil|aill| jlaill | auill| lpaill 4l

oaludi
Aluwgall
L daalall
danyall dali]
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de | 11 409 | 50% | 206 | 23% | 94 | 14% | 56 | 14% | 56 | 0% 0

(Museums) caaliall jgao
algall aals canaliall jga jgao aljlial (angll Jhaill (10) pdy Jgaall aag
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